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From time to time we may post you information about services. If you would prefer not to receive such 

information, please tick the box and post or fax this coupon, with your name and address, to Harrods Bank. If you 

would like further free copies of the newsletter, please let us know.

87/135 Brompton Road
Knightsbridge, London SW1X 7XL

Telephone 020 7225 6789
Facsimile 020 7225 3712

u Instant access, interest paid on balances of Ã2,500 and above on a tiered rate basis
u Monthly statements, cheque book and Visa debit card
u Free of service charge if account has a minimum agreed average credit balance

u Competitive interest rates on sums of Ã5,000 and above, with the option of a monthly income.  
u Thirty þve daysõ notice required for withdrawals

u Enhanced interest rates in return for 90 daysõ notice of withdrawal on sums of Ã10,000 and above

u CHIP & PIN functionality
u Guarantees cheques up to Ã100 or Ã250 
u Uses worldwide VISA network
u Withdraw cash up to Ã250 in any one day using a cash dispenser displaying the VISA sign

u Our exchange rates are competitive and our clients pay no commission on foreign currency   
 transactions
u  Our home delivery service provides UK clients with currency or travellersõ cheques within three 

working days for a delivery charge of Ã7.50 (same-day delivery by arrangement)

u Details are available on request

u Details are available on request

Mrs Wilson opened her account in 
1957 when she worked at Imperial 
Court in Basil Street, just behind 
Harrods, as PA to the chairman 
of a large electrical engineering 
contractor. At this time, Harrods 
was her local ôcorner shopõ where 
she collected ÿowers for the ofþce 
every week. Her boss suggested 
that she opened a bank account 
with us as we had longer opening 
hours than the other high street 
banks. He provided her with a 

reference to enable an account to 
be opened. We have been her main 
bankers ever since and she is still 
happy with the service she receives. 
She often gets comments when she 
uses her Harrods Bank VISA debit 
card and enjoys the prestige.

Unfortunately, she doesnõt get to 
visit us very often as she has lived 
in West Sussex for the last 17 years 
and is now enjoying retirement 
playing bridge.

Congratulations on 50 years of 
happy banking and BEST WISHES 
from all the Management and staff 
at Harrods Bank!

If using your card details to make purchases on the internet, 
always use a computer that you know is secure i.e. has a þrewall 
installed and up-to-date anti-virus software. Avoid giving card 
details at internet cafes or public computers.

Only shop at secure websites ð ensure the security icon (the locked 
padlock or unbroken key symbol) is showing in your browser 
window before sending your card details. The beginning of the 
retailers internet address should change from ôhttpõ to ôhttpsõ when 
a purchase is made using a secure connection

Be wary of e-mails asking you to click on a link or conþrm 
password or PIN details. No reputable retailer nor any bank or 
even the police should have any reason to ask for these details. 
Delete any such emails and do not respond to them.



From the General Manager...
Summer is rapidly approaching and 
thoughts turn to holidays and clear blue 
skies. Our customer Mike Heath will 
certainly be hoping for the clear skies 
because he holds marketing rights for 
the RAF Red Arrows aerobatic display 
team. Good, clear sunny weather is 
important: you canõt undertake the type of 
magniþcent displays provided by the Red 
Arrows in bad weather. 

St Hildaõs college, Oxford, spotted the 
coincidence that Harrods Bank traces it 
roots back to 1893, the same year as the 
founding of St Hildaõs and we agreed to 

provide modest support for the publicity 
for their May Ball.

We are also pleased to feature another 
of our customers, Christopher Hall, ôThe 
Gentleman Joinerõ. Christopher has 
sympathetically rebuilt a wooden barn to 
provide accommodation and workshops. 
Read on!

ôThe times they are a changingõ. Sharp 
eyed visitors will notice that the word 
ôKnightsbridgeõ has disappeared from 
our name on both the enquiries counter 
and the cashiersõ window. In fact it never 

was part of our real name: it was added 
as ôbrandingõ less than 10 years ago 
throughout the Harrods group. Now it is 
to disappear again. After all, Harrods is 
much more than just Knightsbridge! So 
we shall be changing all of our printed 
material to leave out ôKnightsbridgeõ, but 
this will be done gradually due to the 
waste of resources that would be involved. 
However, if you look at your Harrods Bank 
VISA debit card you will notice that it 
has already gone: we couldnõt replicate 
it satisfactorily on plastic and therefore 
decided to omit it some time ago!

One of our clients, Mike Heath, 
established the ofþcial merchandise 
company in 1998 and spends his 
time travelling around the country 
with the Red Arrows during the 
summer season.

Mike spent most of his working 
life in various retail high street 
groups before spending 16 years 
as Head of Retail for one of the 
largest Theme Parks in the country.  
However, a visit to the Farnborough 
Air Show in 1996 gave Mike the 
idea to start his own business and 
he has never looked back.  He saw 
almost 100,000 spectators stop 
in their tracks to watch the Red 

Enjoy your summer 
and remember 
that we at the 
Bank are always 
pleased to see our 
customers at the 
counter.

Arrows display and realised the 
sheer magnetism the team had. 
He was curious to þnd out what 
merchandise was available and 
was amazed to þnd just one small 
retailer with a single table selling 
what could only be described as 
ôsouvenirsõ. He was disappointed 
that such a high proþle team that 
represents our country could not be 
supported by quality goods.

It took 18 months of negotiation 
with the Red Arrows Trust, but 
þnally Mike and his wife were 
offered a contract and the Red 
Arrows Merchandise Company 
was born. Their þrst season was 
1998 and they started with a 9 

metre mobile retail unit in full Red 
Arrows livery. Three years later this 
was increased to 2 mobile units 
ôon the roadõ to ensure that all the 
shows were covered in the short 16 
week period of the season, May to 
September.

Keeping up with the team in the 
high season is hard work as they 
ÿy four to þve days each week, 
sometimes with two venues on the 
same day. Over six million people 
attend air shows each year and 
there are fans all over the world. 
They sell a comprehensive range 
of quality gifts, souvenirs, and 
leisurewear. A percentage of sales 
is donated to the Red Arrows Trust 
who are a registered charity and 
support national and local charities.

Mike has found many factors, such 
as the weather, can have a great 

effect on the air show attendance 
so he is proposing to get a brand 
of Red Arrows merchandise into 
the high street stores in an exciting 
new development for the company. 
They are hoping to sell child 
and adult clothing ranges, toys, 
calendars and confectionery.

Mike hopes to continue building 
the company and is always 
actively looking for sponsors or 
partnerships. He enjoys banking 
with Harrods Bank and says òMy 
business is very seasonal and it 
is a pleasure to deal with a bank 
who understand my þnancial 
needs. I have an extremely good 
relationship with my Manager and 
value this personal service.ó

For more information email: 
 or 

visit 




